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Studio profile 47
Brand New School

01 Founder and
creative director
Jonathan Notaro
created this vibrant
Brand New School

magazine ad o
promote the opening
of the agency's new
London studio

140 Wardour Street
London, W1F8ZT, UK
020 3328 5200

brandnewschool.com
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02 Brand New School 03 After launching
made 14 different idents  in 2000, Brand New
for Cartoon Network's School won a key brief
2010 rebrand. Each from MTV tocreate

was created using
adifferent style or
animation technique

graphics for the series
Fashionably Loud.
"I think this project was

We've got hours

when you're there,and also

hours when you'e not — radical,
huh?You can live. @® ..., e

= When Brand New School started
in 2000, motion graphics wasn't a term you
heard very often. The agency grew up
alongside this new genre,amalgamating
animation, design and visual effects using
digital tools. As well as leading the way
creatively, Brand New School isalsoa
business success, with studiosin Los
Angeles, New York and London. If you ever
need inspiration, browsing the Brand New
School site provides excellent graphical
variety, and will point you towards the
cutting edge of the industry.

One of the agency's defining
projects was for MTV's Fashionably Loud
show, late in 2000, and involved musicians
Moby and Gwen Stefani, catwalk models,
photography and plenty of colourful
animated patterns and backgrounds.

These spots broke Brand New
School into broadcast, leading to further

Computer Arts July 2011

work with MTV,VH1 and other channels.
Afantastic example of the Brand New
School approach is its identity wark for
Fox's FUELTV, a sports channel featuring
everything from wakeboarding to dirt
bikes. In 2003, the agency gave the
broadcaster its initial look and feel, and
in 2010 the team went back to reinvent it.
“We suggested that the network introduce
a'Free Form Film Festival, where every ID
is unique, instead of following channel-
wide guidelines," explains Notaro. “This
anti-brand approach involved using 10
IDs, with tones ranging from comedic to
contemplative to musical, and with
techniques ranging from film to stop-
motion to CG," he continues.

FUELTV followed the advice
and, after using the 10 pieces created by
Brand New School, commissioned other
design studios and filmmakers to make

defining.” says Notaro,
“We had done a few
small things here and
there, but this was
larger. Creatively, it
really got people inthe
community talking”

"

P |

new idents in an array of styles. The
channel has won plenty of awards along
the way and, in 2010, when it was time for
a rethink, it returned to Brand New School.
This time, Notaro moved away from the
paint, ink and doodle-based ethos, opting
for a'30s retro digital aesthetic instead.

“The concept for the broadcast
graphics was essentially to create a
machine that would generate new artwork
from all the fantastic FUEL TV station IDs
that artists from all over the world have
made, and to treat that video stylistically,”
he recalls."Internally referring to the
technique as 'datamoshing our artists
designed their own visual language. Just
as the art's initial visual inspiration comes
from digital compression visible on web
videos, the graphic design and typography
follows the crudeness of HTML type and
Myspace layouts.”

The Brand New School revamp
of Cartoon Network is another example
of broadcast work that has previously
appeared in Computer Arts. Alongside
projects for TV stations, Brand New Schoal
has also completed stunning commercial
waork for Microsoft (the Creature Creator
Facebook app), Adobe (Creative Suite),
Apple (the iPod Shuffle) and Jack Daniel's.
Who can forget those sublime white-on-
black line animations inspired by the
whiskey's label design? >

www.computerarts.co.uk
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06 Brand N

vows it will cres

for any sc

Caca-Cola display.a.t.

When it’s a corporate client,
Brand New School usually works with an
advertising agency, while broadcast and
some other projects are done directly
with the client."Agencies provide a really
meaningful buffer for commercial work.”
explains Brand New School's managing
director Danny Rosenbloom. “Often their
relationships with the client, that client’s
particular history, and the rest of the work
being done for their brand make for
shorthand that helps in the process.

“But we've also worked with
clients directly who needed a lot more of
the support a traditional agency would
bring to the table. One nice aspect of
working directly with the client — and this
is true with broadcast clients as well - is
that you're dealing directly with the people
who make the final decisions.

“You never really question thel
singular allegiance to their product or
brand,and in the end that usually makes
the process pretty streamlined. Those
relationships also give us the opportunity
to get more involved at an elemental or
strategic level, which is fun

As Rosenbloom points out, one
of the things that makes the company tick
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Studio profile
Brand New School

is collaboration. Animators, designers
and FX experts work with directors and
producers in differing combinations with
each project. A creative brief could involve
a crowd of people in the LA, New York ar
London studio, even though a small team
will execute the project. Brand New School
encourages plenty of mixing between the
three cities, and there are apartment swap
schemes to facilitate this. The agency is
maving away from the 16-hour day that's
so common in the industry at the moment.
“We've got hours when you're there, and
also hours when you're not - radical, huh?"
says Rosenbloom."You can do things like go
out to dinner, see movies and, y'know, live”
All these measures help Brand
New School keep its thinking fresh, so the
team can adapt to new opportunities and
present work in innovative styles. "We have
the same challenges we've always had,
says Notaro."We need to continue to
reinvent, and stay inspired to do so, while
remaining honest to ourselves.”
www.brandnewschool.com
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A Day in the Life of Brand New School
Behind the scenes in the LA office
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